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Gibside Lifestyle Campaigns


What are lifestyle campaigns?
[bookmark: _GoBack]Lifestyle campaigns are elements of what we offer to visitors that we will focus our engagement delivery on for years to come.  They are created from the Property Business Plan and the property Spirit of Place (what makes Gibside special to people).  At Gibside we have been running two lifestyle campaigns for several years to help us build activities and features that people will engage with as part of their hobbies and interests.  These are:
· Serious about Food
· Focus on Play
The two campaigns are about engaging people in local food and encouraging and supporting children and families to play outdoors.  The campaigns have been very successful and are a key reason behind Gibside’s continued growth. They also link to our Spirit of Place – the sweet taste of freedom; the joy of simple pleasures.
Why Food?
[image: http://images.thegoodwebguide.co.uk/review-images/food-glorious-food-national-trust.jpg]Food has and will continue to be a central part of Gibside’s management focus:
· Over half of Gibside is a farm producing high quality meat.  
· We also have been growing food in the Walled Garden for many years, even when it was a car park.  
· We developed farmers markets in 2009 to help sell food products
· With external funding we built the butchery and bakery in Market Place as part of The Branch Initiative.
· We also have a CSA of course!
We have developed a Local Food Plan, that helps us focus on our food lifestyle campaign. Food is a brilliant way to engage visitors and make their day, we all have opinions on food and so by offering good quality food in an inspiring environment and then building on this through our food events and activities we can really inspire visitors.  Our pub was born out of this plan too! 
We are currently reviewing our lifestyle campaigns in 2019/20.  We envisage the merging of these two campaigns into one overarching Health and Well-being campaign by the end of 2020.
[image: http://www.nationaltrust.org.uk/cs/Satellite?blobcol=urldata&blobkey=id&blobtable=MungoBlobs&blobwhere=1349117741207&ssbinary=true]Why Play?
Play provision has always been important for us but it has become even more so now as over 50% of our visitors are family groups, this compares to a national average of about 25% of property visitors being families.


We started small as we had little funding available but our success at attracting so many families has led to us securing funding for new Strawberry Castle features and other woodland aspects being developed over the next few years.
However, it is not just about play equipment; our events strategy of offering a free activity every day of every school holiday has been hugely popular and our plan is to continue to refresh this strategy.  Our play offer has grown steadily and is now very popular with families with events and facilities like our family camping weekend, the low ropes course, the den making area and campfire pits.  Our aim is to have the best play facilities in the North East for children of all ages so that we attract family visitors all year round.[image: daisy the cow-mini]
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